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9 October 2007 

TO: Federal Communfcatfons Commlssloa 
Comlssloners: Michael J. Copps, Jonathan S. Adelsteln 
4454 2th Street Southwest 
Washington, D.C. 20554 

. .  - .  - . 

. .  . I .  

From: Stanley Zimmetman 
1333-119 Stveet 810 
Whiting, Indiana 46394 t 

: . .  . . .  . .  . . - -  -_ Subj: 

Ref: 

Media Glant Broadcasting Control; thoughts concerning 

Chicago Sun-Times 20 Sept. O7;”Are Chicago media outlets 
serving you?”; open meeting concer‘nlng 

Purpose: To submit thoughts and Ideas that may contrlbute to the regulatory 
process. 

Background: There was a tlme when the prlnt media (newspapers) was 
dominated by a few publfshlng iants (e.g. Wm.R. Hearst) , 
Broadcasting also owned most of the movie theaters as fat west 
as DesMolnes; also broken up by federal regulators. There is a 
consistant history effectively ‘breakln I up mono olistlc media 
and ifferlng editorlal opinlon., 

to mind Is: Why would a regulatory agency (FCC) even conslder 
a proposed pollcy change that is the exact opposite of the existfng 
standards? 

R l e k q  note,; Thfs wrlter has no objection to a print / 
byaacast codglomergite in a glven market, Iso40ng as there Is 
open competition wltt8In that &$he mafiket (e.g. TribuReMIGN) 

ultimately frggmented by tedera. f regulation. In Chicago, ABC 

enter rlse for the benefit of fair and o : jktive de P ivery of Informatlon 

In view of the pgst regulatory action, the question that comes 
c f  
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Discussion (continued) 

To quote Paul Hawey:”And now for the rest of the story I” 

One must refer to the “PayOla Scandals” of years gone by. An actlvity 
where recording industry marketers openly paid (brlbed) broadcasters 
and their on-alr personnel to play new releases to generate sales. 

Thls is part of the creative marketing process: A Create the 

sugar coated cereals to kids is all about, however the rnuslc industry 
includes more intrigue. Payola lives on, albeit a more subtle approach. 

Are you aware th’at neither Congress nor the FCC has declared 
that once a signal leaves a transmitter, It is free to be heard and/or used 
by any llstener or buslness without any encumbrance of any nature. 

The characters in this scenarlo Include: Greedy broadcast moguls,’ 
ASCAP, BMI, andi4Recordlng industry producers. To wit: If one operates 
a restaurant, grocery store, department store; and dlstributes the 
broadcast musk wlthln their business, ASCAP conplders thls a 

desire, B) Fulflll the desire, C) Ask for the order I This 1 ti what-advertising 
e 
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And Now: Page 3 

Action: 
A) Any broadcaster to be llmlted to two (2) radio frequencies 
or (1) N channel & (1) radio In given market (city & suburbs). 

B) No broadcaster, record producer, or performer management 
production company, and / or their aff Mates can posess, operate, or 
control a live performance venue In any manner. 

C) That Congress decree and FCC enforce that all alrwaves are 
free and ma be used by anyone tuning them In (radio /TV) once 

(Note: For those who want control, go to cable ! ) 

D) It Is in the Nationat interest that anyjorelgn language broadcaster 
be required40 Include one (1) hour of ESL instruction dally during 
daytime hours with printed workbooks,avallable to the Ilstenlng / 
viewing public. lhls Is NOT a billn ual society I Exlusive forelgn 

said slgnat Y eaves the transmltter. - 

language broadcasting severely de 3 ays the English iearnlng process. 

Note: If your recent visit to Chicago was to reach and hear from a cro8s 
m i o n  of the resldents, you picked thb worst possible venue to 
accomplish same. The Cultural Center (Randolph / Michigan) or 
the Columbla College schoql of broadqastlng have auditoriums 
that would (have better served your objectlves. 

in concluslon, the probi 
needs to 9 c$j&d. Xhe 
pioq[qe an@sJg,bt to the 
to,enai%regplaitorytory P~IIC 
the g r M  of thebrest$ntm 

Thank you .for revlewlng th* thoughts. 

Respectfup submitted, 



APPENDIX: 

Ref. comments re: Llmitlng broadcasters channels / frequencles. 

Chicago has a broadcaster called Weigle that operates 

two UHF channels: 23 & 26. 

They do an outstanding Job of programmlng, Ch. 25 Is known 

locally as Mew and shows the greaU oldies from Perry Mason 

to the Untouchables, with Jack Benny, Burns & Allen, and 

the Honeymooners. Work schedules prevented thls writer 

from seeing much TV when these were origlnally alred. 

Needless to say, they're belng enJoyed today by many friends 

and myself. 
Welgle also does an outstandlng Job on Ch.26. Sunday AM 

church coverage Is the best In the dty. Tyler Perry test marketed 

his TV serlgs on 26. 

Weigje should be saluted / congratulated for an outstandlng Job 

well done. 
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Appendix (2) 

Amazing ! T d s  stuff is in the press as this piece Is 
being prepared. 

m a p  

FROM: CHICAGO SUN-TIMES Chicago Theatre 
, sold to Madison Sq. 

October I 1  I 2007 
Madison Square Gorden said 

it bnsa rontrnct topurchase 
the landmark Chica 1 henu o 

be learged. Aspokeswvaw for 
the entertainment company is- 
sued a statement that snid 
there is an agreement in princi- 
ple but that "there remain sev- 
eral additional details that 
must be worked out before the 
purchase can be finalized. We 
loolr forward to completing the 
transaction as quickly as possi- 
ble and will comment further nt 

, the appropriate time." Theatre- 
@earns Inc. bought the prop- 
erty 111 2003 for SB million after 

' . ~ e  city wrote off a $21 million 
John to the theater. Theatre- 
Drams declined to comment. 

at 1% N. state- 

/ 

October 12,2007 

, .  . 

Underkerins of theiproposed 10- 
year deal, dadonan, 49, wobld re- 
ceive a &rifng bonus of about $18 
million iikd !a rough!y $17 million 
advance for each of ljhree dbums, 
the person said, A portion of the 
com$ensqtionwould involve stock, 
the anonymous source said. 

million 
give Live Nation the 
pladonna merchmdi 
@r nume-snd nnv 
such products woul 
een the sinpeer and gc Wall Street Jour 

i .  . 1 - 
p: 

leal 
ent would 
hts to dell 
nd license 
!nue from I 
2 sdit  be- 
comvnhy. 
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THURSDAY. SEPTEMBER 23. : i~ i  26 iCOMMENTARY { I CHICAGO SUN-TIMES 

.- 

LETTERS TO THE EDHO'R a 

. *  

ThpFederd Commigications nijy's TV,stahions, mdio stations, rninorilygroups getting the COV- 
Coz&issioti will be in4Xicngo aijddewspgpers. whie  a new emge and input they need? AS 
today,to.he@ whether the city . dialogue is under wax'we need we enter election season, are 
has the kind,of media outlets more than q~ inside-Washington stations covering the important 
you want %d ne@. lt$s&pe- discussion Etween d govern- is$ues that confront us, or do 
cMy impo@nJ:tous because ment!agena)!,~nd a few mega they just#focus on the horse race 
tlieeF(3g wiU@oondecide corpbratio-n% Let!wemember and run prdfitabie campaign 
whdther to d o w p  'small nurn- $hkyouo&tlie uIirwave6, not nds? 
ber of medicpiants to buy up W and rad6 executives. We Please come tell us what you 
the remainingJ6cd broadcast- give broadcasters the right tu think. The mike will be open. 
ers and othel. media oublets usethese w a v e s  for free. "hen it comes to the fate of the 
across the:land. They usudlj! earn healthy prof- people's uirwaves, no voices are 

more important than yours. The 
FCC meetihg will be held from 4 
p.m. to U p.m. at Opemtion 
FUSH National Headquarters, 
DE King's Workshop, 930 E. 
50th St. 

Yichael J. Copps and 
JonathanS. Adelstuin, 
FCC commissioners 


